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Chapter 1 Introducing Social Psychology

1.1 What Is Social Psychology?
1.1a  Social Psychologists Study How We Are Influenced by Others.
1.1b  Social Psychology Is More Than Common Sense.
I.1¢  Social Psychologists Study How Social Reality Is Created (and Recreated).
1.1d  Social Psychology Is Studied in Both Psychology and Sociology.
I.1e  Social Psychology Is a Fairly Young Science.
1.2 Organizing Concepts and Perspectives in Social Psychology
1.2a  The Self Is Shaped by—and Shapes—the Social Environment.
1.2b  Our Social Thinking Can Be Automatic or Deliberate.
1.2¢  Culture Shapes Social Behavior.
Self/Social Connection Exercise 1-1 To What Degree Do You Value Individualist and Collectivist
Strivings?
1.2d  Evolution Shapes Universal Patterns of Social Behavior.
1.2e  Brain Activity Affects and Is Affected by Social Behavior.
1.2f  Positive Psychology Is an Emerging Perspective in Social Psychology.
Key Terms
Websites

Chapter 2 Conducting Research in Social Psychology

2.1  The Goals and Process of Research
2.1a  Two Research Goals Focus on Acquiring and Applying Knowledge.
2.1b  The Research Process Involves a Series of Steps.
Self/Social Connection Exercise 2—1 How Is Self-Esteem Measured Using a Self-Report?
2.2 Common Scientific Methods
2.2a  Description Is the Goal of Observational Research.
2.2b  Correlational Research Involves Assessing the Relationship Between Variables.
2.2c  Experimental Research Can Determine Cause-Effect Relationships.
2.3 Standards and Procedures That Bolster Scientific Conclusions
2.3a  Replication and Meta-Analysis Are Essential in Building a Scientifically Based Body of Knowledge.
2.3b  The Scientific Method Is Self-Correcting.
2.3¢  The Study of Actual Behavior Is Declining in Social Psychology.
Key Terms
Websites
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3.3b  Self-Presentation Strategies Differ in Their Goals. 96

3.4  Evaluating the Self 100
3.4a  The Tendency to Self-Enhance Bolsters Self-Esteem and Promotes Health. 100

3.4b  There Is a Dark Side to High Self-Esteem. 101
Applications Do You Engage in Binge Drinking or Eating to Escape from Yourself? 105
The Big Picture 107
Key Terms 107
Websites 108
Chapter 4  social Cognition and Person Perception 110
4.1  How Does Automatic Thinking Help Us Make Sense of Social Information? 13
4.1a We Are Categorizing Creatures. 13

4.1b  Schemas Affect What Information We Notice and Later Remember. 114

4.1c  Schemas Can Be Situationally or Chronically Activated. 116

4.1d  Heuristics Are Time-saving Mental Shortcuts. 119

4.2 How Does Deliberate Thinking Help Us Make Sense of Past Events? 123
4.2a  The Hindsight Bias Is Fueled by Our Desire for Sensemaking. 124

4.2b  Counterfactual Thinking Often Follows Negative and Unexpected Events. 125

4.3  How Do We Form Impressions of Others? 127
4.3a  The Nonverbal Behaviors of Others Shape Our Impressions of Them. 127
Self/Social Connection Exercise 4—1 What Are a Few Cultural Differences in Nonverbal Behavior? 131

4.3b  Culture and Gender Influence the Expression of Nonverbal Cues. 133

43¢ Most of Us Are Poor Deception Detectors. 134

4.3d  We Develop Implicit Personality Theories Based on Central Traits. 137

43¢ We Often Seek Information to Confirm Our First Impressions. 139

4.4 How Do We Construct Causal Explanations for Events? 140
4.4a We Rely Upon Particular Information When Explaining People’s Actions. 140

4.4b  The Covariation Model Explains Attributions Based on Three Types of Information. 141

4.4c  There Are Biases in the Attribution Process. 143

4.4d  Making Attributions Involves Both Automatic and Deliberate Thinking. 147

Applications How Do You Explain Negative Events in Your Life? 149
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